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BUSINESS AND MARKETING DIVISION IN 2005

Rok 2005 bol pre obchod

a marketing rokom posiliiovania
pozicie Slovenskej posty, a. s.,
na trhu postovych operatorov
ako modernej a dynamicky sa
rozvijajucej spolo¢nosti. Bol rokom
aktivneho pristupu k zakaznikom
a starostlivosti o nich, zvySenia
spokojnosti zakaznikov

a v neposlednom rade rozsirenia
a zmeny portfélia poskytovanych

produktov a sluzieb.

K dosiahnutiu obchodnych cielov,
a tiez k uspokojovaniu potrieb
zakaznikov prispeli vSetky zlozky

useku obchodu a marketingu.

Inthe business and marketing division,
the year 2005 meant strengthening of
the position of the Slovak Post a.s. as
a modern and dynamically developing
company on the postal operators
market. ltwasayear of active approach
towards the customers, taking care
of them, increasing their satisfaction,
and last but not least, of extension
and change of provided products and

services portfolio.

All units of business and marketing
division contributedtothe achievement
of business objectives and to the

satisfaction of the customers’ needs.
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CARE OF TOP CUSTOMERS

The Slovak Post a.s. pays a special attention to the group
of business customers constituting a significant part of
the total revenues. The group consists of approximately
1,000 posting clients from all over the Slovak Republic.
The following chart shows the segmentation from the
perspective of business subject and the division of the
posting rates revenues of these top 1,000 customers in
2005.

Podiel vynosov v jednotlivych segmentoch TOP 1000
Share of revenues within individual segments of TOP 1000

STAROSTLIVOST O TOP ZAKAZNIiKOV

Slovenské posta, a. s., venuje Speciélnu starostlivost
skupine obchodnych zékaznikov, ktori tvoria vyznamny
podiel na celkovych vynosoch. Skupinu tvori priblizne
1 000 podavatelov z celej Slovenskej republiky. Seg-
mentéaciu z hladiska predmetu cinnosti a rozdelenie
vynosov z podaja TOP 1000 zakaznikov v roku 2005
uvadza nasledujici graf.

Ostatné organizacie

Other organisations

Verejna sprava a obrana

Public administration and defence
Vlydavatelstvo a tla¢

Publishing and printing

Obchod a sluzby

Business and services

Zasielkovy predaj

Mail-order sale

Vyroba a rozvod elektriny, plynu a vody

Electricity, gas and water production and distribution
Doprava, skladovanie a spoje

Transport, storing and communications

Penaznictvo a poistovnictvo
ganking and insurance A

In comparison with 2004 there was a redistribution of
shares in revenues within the group, and the results are
given in the following table.

Oproti roku 2004 doslo k prerozdeleniu podielov na vy-
nosoch v tejto skupine, pricom vysledky su obsiahnuté
v nasledujucej tabulke.

P. ¢. | Segment Podiel 2004 Podiel 2005
No. [Segment 2004 share 2005 share
1 Doprava, skladlovanie a spoje o 12.96% 14.06%

Transport, storing and communications
Vyroba a rozvod elektriny, plynu a vody o 0
= Electricity, gas and water production and distribution S s
3. Pena;nlctvo a poistovnictvo 35,05% 35.61%
Banking and insurance
4 |Zasielkovy predaj 15,49% 15,86 %
Mail-order sale
5, | Llened asiiEny 6.21% 5,84%
Business and services
Vydavatelstvo a tla¢ 0 ®
6. Publishing and printing st %
Verejna sprava a obrana 0 0
e Public administration and defence VR LEHS
8. Ostatné organiz_acie 3.05% 321%
Other organisations

As seen from the table, the following segments reported

an increase:

* Transport, storing and communications - due to
an increase of the 2nd class letters posting rate of
mobile and telecommunication operators. The most

Z tabulky vyplyva, Ze k narastu doslo v segmentoch:

¢ Doprava, skladovanie a spoje - sp6sobené naras-
tom podaja listov 2. triedy mobilnych a telekomunikac-
nych operatorov. Nosnym produktom tohto segmentu
su listy 2. triedy.
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¢ Vyroba a rozvod elektriny, plynu a vody - nérast
je spbsobeny rastom podaja plynarenskych, energe-
tickych a vodarenskych spolo¢nosti pri vyuziti listov
2. triedy.

¢ Penaznictvo a poistovnictvo - narast podielu
0 0,56 % v tomto segmente predstavuje narast vyno-
sov z podaja o 87 mil. Sk, pricom tento narast suvisi
s rastom intenzity a cien listov 2. triedy.

o Zasielkovy predaj - narast objemu vynosov je sp6-
sobeny hlavne narastom podaja Reklamnych adre-
sovanych zasielok (RAZ) v porovnani s rokom 2004
(+16,7 %), pricom vynosy z RAZ tvoria v tomto seg-
mente takmer 45 %. Vynosy za baliky na dobierku
predstavuju takmer 24 %, priGom v porovnani s ro-
kom 2004 vzrastli o 1,4 %, ale intenzita produktu kles-
la 0 4,8%, Co vzhladom na intenzivny podaj katalégov
svedCi o nasyteni zaujmu zakaznikov.

* Obchod a sluzby - nosné produkty v tomto segmen-
te sU propagacné zasielky, listy 2. triedy, doporucené
zasielky a RAZ. Segment tvoria prevazne stredné
obchodné a vyrobneé firmy so Sirokym spektrom pé-
sobnosti. Z vysledkov vyplyva, Ze v podaji vzrastla in-
tenzita RAZ a doporucenych zasielok, ale vzhladom
na vyraznejsi pokles listov 2. triedy a Propagacnych
zasielok (PgZ), je celkovy vyvoj v porovnani s rokom
2004 negativny.

* Vydavatel'stvo a tla¢ - segment zahffia najma vy-
davatelov a tlaciarne, pricom nosnymi produktmi su
RAZ a periodickeé listové zasielky.

* Verejna sprava a obrana - v segmente sU nosny-
mi zasielkami doporucené zasielky, ktoré tvoria 87 %
vynosov z podaja. Trhovy podiel klesol oproti roku
2004, ale ¢ast vynosov sa presmerovala do inych ob-
lasti. Celkové vynosy v oblasti verejnej spravy a obra-
ny s mierne pod Urovnou roka 2004.

* Ostatné organizacie - predstavuju mix podavatelov
z oblasti zdravotnictva, Skolstva, neziskovych organi-
zacii, kde je tazké néjst spoloéné charakteristiky.

STAROSTLIVOST
O REGIONALNYCH ZAKAZNIiKOV

Cinnost Slovenskej poéty, a. s., v roku 2005 bola sme-
rovana najma do oblasti podpory aktivneho predaja
sluzieb a akvizicie, riadenia spokojnosti zakaznikov
a rozvoja cielenej obchodnej politiky na regionalnej aj
celoslovenskej urovni.

V starostlivosti obchodnikov Regionalnych postovych
centier (RPC), Specializovanych stredisk a centier v ram-
ci Slovenskej posty, a. s., bolo celkovo cca 900 zakaz-
nikov, ktorych podiel na vynosoch ma pre regiony, stre-
diska a centréa strategicky vyznam. Do tejto skupiny vo
velkej miere patrila Statna sprava, komunalna sféra, ale
aj dynamicky sa rozvijajuci obchodny sektor.

0

important products of this segment comprise the 2nd
class letters.

¢ Electricity, gas and water production and distribu-
tion - due to a growth in posting rate of gas, energy
and water companies in case of use of the 2nd class
letters.

* Banking and insurance - the share increase by
0.56% in this segment represents the increase of pos-
ting rate revenues by SKK 87 million, while this incre-
ase is connected with the intensity and price of the
2nd class letters growth.

* Mail order sale - the increase of revenue volume due
to an increase of posting rate of the Posting Advertise-
ments Items (RAZ) in comparison with 2004 (+16.7%),
while the revenues from RAZ comprise 45% within this
segment. The revenues from the COD parcels repre-
sent almost 24%, while in comparison with 2004 they
increased by 1.4%, however the product intensity dec-
reased by 4.8%, which, considering the intensive pos-
ting rate of the catalogues, indicates the saturation of
the customers’ interest.

* Business and services - the most important products
within this segment comprise the promotion items, 2nd
class letters, registered items and RAZ. The Segment
is mostly composed of medium business and produc-
tion corporations with wide spectrum of activities. The
results indicate that within the posting rate the intensity
of RAZ and registered items increased, but conside-
ring the significant decrease of 2nd class letters and
promotion items, the total development in comparison
with 2004 is negative.

e Publishing and printing - the segment includes
mainly publishers and printing houses. The most im-
portant products comprise RAZ and periodical letter
items.

e Public administration and defence - Within the seg-
ment, the most important items comprise the registe-
red items composing 87% of revenues from the pos-
ting rate. The market share decreased as compared
to 2004, but a part of earnings was transferred into
other areas. The total revenues in the area of public
administration and defence are slightly below 2004.

* Other organisations - represent a mix of posting cli-
ents from the sectors of health, education, non-profit
organisations, where it is difficult to find any common
characteristics.

CARE OF REGIONAL CUSTOMERS

Activities of the Slovak Post, a.s., in 2005 were aimed at
the area of active sale of services and acquisition sup-
port, management of customers’ satisfaction and devel-
opment of intentional business strategy on regional and
national level.

The businessmen of the Regional Postal Centres (RPC),
specialised centres and centres within the Slovak Post,
a.s., took care of approximately 900 customers carrying
a strategically significant share on the revenues for re-
gions and centres. This group mainly includes the state
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administration, communal sphere, as well as dynamically
developing business sector.

The business strategy of the Slovak Post a.s., in the area
of active services sale was also aimed at active sale and
offer at the post offices.

CUSTOMER SERVICE

The customer service operated a passive telemarketing
as a means of instant customers’ feedback in the area
of providing information on the Slovak Post, a.s., prod-
uct and service offers, providing feedback between the
Slovak Post a.s., and customers, as well as in the area
of promotional events support during the telemarketing
campaigns. lIts efficiency was based on a subsequent
processing of the collected data and their use for mar-
keting and business activities.

In addition to the traditional coverage - provision of up-
to-date and accurate information about the services of
the Slovak Post, a.s. - customer service also dealt with
activities promoting awareness of prepared changes
in services. It means that in 2005 the customer service
started to operate active telemarketing consisting of
processing of outgoing phone calls for the purposes of
market research, filling in a questionnaire, monitoring
of customers’ satisfaction in order to promote and offer
products and services and also support the direct mail
activities.

PRODUCTS PORTFOLIO AREA

In 2005 Slovak Post focused its effort in the products
sector at changes, which had an impact on increasing
customers’ satisfaction - individual citizens as well as
firms. Increasing the comfort of the services and the
quality of their provision and simplifying their use was
the priority of the changes.

Overall customers’ satisfaction reached 66.5% in 2005,
which represents a year-to-year growth by 2.3%. The
survey was carried out from August to December 2005
and 1,109 respondents were directly polled at the post
offices. Assessment of almost all monitored elements
of postal services quality improved. The following ele-
ments reached the highest percentage of satisfaction:
quickness of postal items delivery (70.7%), distribution
and accessibility of post offices (70.3%) and simplicity of
service use (69.8%).

V oblasti aktivneho predaja sluzieb bola obchodna politi-
ka Slovenskej posty, a. s., zamerana aj na aktivny predaj
a ponuku na postach.

ZAKAZNICKY SERVIS

Zakaznicky servis (ZS) prevadzkoval pasivny telemar-
keting, ako prostriedok na okamzitl reakciu zakaz-
nikov v oblasti poskytovania informacii o Slovenskej
poste, a. s., v oblasti ponuky produktov a sluzieb, zais-
tenia spéatnej vazby medzi Slovenskou postou, a. s.,
a zakaznikom, ako aj v oblasti podpory reklamnych akcii
v Case televiznych marketingovych kampani. Efektivita
spocivala v naslednom spracovani ziskanych dat a ich
vyuziti na marketingovo-obchodné aktivity.

Okrem tradicného zamerania, ktorym je poskytovanie
aktualnych a presnych informacii o sluzbach Slovenskej
posty, a. s., zaoberal sa ZS aj ¢innostami podporujucimi
informovanost o pripravovanych zmenach v sluzbach.
Znamenato, ze v roku 2005 zacal ZS prevadzkovat aktiv-
ny telemarketing, ktory tvori spracovanie odchadzajucich
telefébnnych hovorov s cielom prieskumu trhu, vyplnenia
urcitéeho dotaznika, sledovania spokojnosti zakaznikov,
s cielom propagécie a ponuky predaja produktov a slu-
Zieb, ako aj podpory direct mailovych akcii.

OBLAST PRODUKTOVEHO PORTFOLIA

V roku 2005 zamerala Slovenska posta, a. s., svoje Usilie
v oblasti produktov na zmeny, ktoré mali vplyv na zvyso-
vanie spokojnosti zakaznikov z radov obc¢anov aj firiem.
Prioritou zmien bolo zvySovat komfort sluzieb a kvalitu
ich poskytovania a zjednodusovat ich pouZitie.

Celkovéa spokojnost zakaznikov dosiahla v roku 2005
Uroven 66,5%, Co predstavuje medzirocny narast
0 2,3 %. Meranie sa uskutoc¢nilo v mesiacoch august az
december 2005 na vzorke 1 109 respondentov priamym
dopytovanim na postach. Zlepsilo sa hodnotenie takmer
vSetkych sledovanych prvkov kvality postovych sluZieb.
Najvyssie percento spokojnosti dosiahli prvky: rychlost
dodavania postovych zasielok (70,7 %), rozmiestnenie
a lahkost pristupu p6st (70,3%) a jednoduchost pouzi-
vania sluzieb (69,8 %).
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Uroveri spokojnosti podla jednotlivych kritérii kvality: 2003 - 2005
Level of satisfaction by individual quality criteria: 2003 - 2005

Vybavovanie reklamacii
Complaints settlement

Primeranost poplatkov za postové sluzby
Adequacy of charges for postal services

Spravanie zamestnancov
Behaviour of employees

Jednoduchost pouZzitia sluzby
Simplicity of service use

Poskytovanie informacii
0 pouzivani sluzby
Provision of information on service use

Bezpecénost postovych zésielok
Postal items safety

Doba ¢akania
Waiting period

Rychlost dodavania zésielok
Quickness of items delivery

Zabezpedenie vyzdvihnutia
zapisanych zasielok
Pick-up of registered items

Viyberanie postovych schranok
Emptying of mailboxes

Rozsah hodin pre verejnost
Working hours

Dostupnost postovych schranok
Availability of mailboxes

Dostupnost post
Availability of post offices
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Okrem prieskumu celkovej spokojnosti sa realizovali via-
ceré Specializované prieskumy na zistenie trhovych po-
zicii, Uroven poskytovanej kvality a zistenie poziadaviek
zakaznikov. Vystupy z prieskumov, produktovych analyz
a podnetov od zékaznikov boli vyuzité pri zmenach port-
félia postovych aj nepostovych sluzieb. Cielom produk-
tovych zmien bolo udrzat si postavenie na trhu aj napriek
vzrastajucemu konkurenénému prostrediu a znizovaniu
postovej vyhrady.

V roku 2005 boli zavedené dve nové sluzby - Propa-
gacny panel a Telefonické avizo pri balikoch. Zlu¢enim
dvoch expresnych sluzieb vstupila na trh inovovana
sluzba EMS Slovensko. Doslo k viacerym Upravam
v Reklamnych adresovanych zasielkach (nové typy
zliav, obalové moZnosti), v sluzbe Propagacné zasielky
(individuélne ceny, reklamacie), v sluzbe Propagacny
priecinok (novy systém cien, reklamacie), zaviedli sa
noveé platobné podmienky v pripade Uveru postovného,

Ll

In addition to general satisfaction polls, several special-
ised researches were carried out to determine market po-
sitions, the level of quality provided and finding out cus-
tomers‘ requirements. Outputs from the surveys, product
analyses and comments of the customers were used to
implement changes into postal and non-postal services
portfolio. The objective of the product changes was to
sustain the market position, despite increasing competi-
tive environment and decrease of postal exclusivity.

In 2005 two new services were introduced - “Promotion
panel” and “Telephone notice” for parcels. An innovated
EMS Slovakia service was introduced into the marked by
means of merging of two express services. Several modi-
fications were established for posting advertisements
items (new discounts, packing options), for promotion
items (individual prices, complaints), for the Promotion
box service (new system of prices, complaints), new pay-
ment conditions were established for postal subscription,
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posting of local items was systematically settling and a
price discount for Christmas postcards was offered.

Activities focused on communication and support of
sale of services of the Slovak Post a.s., also significantly
contributed to increased customers’ satisfaction with the
provided services. Promotion of services focused on in-
creasing of general public awareness in basic and also
specific services, such as hybrid post, logistic and ex-
press services and information on product changes.

Support of sale of services and promotion of the Slovak
post a.s., was realised mainly by means of presentation
of the Slovak Post a.s., on specialised TREND conferenc-
es and conferences of INSTORE Slovakia company, by
its active participation on Logistics & Transport and IN-
TERMEDIA trade fairs, and also by open door days and
the Slovak Post a.s., website. The customer premises of
the post offices were also used for promotional purpos-
es, and the post offices were being equipped with new
information system for customers.

POSTAL MUSEUM

The basic task of the Postal Museum (PM) of the Slo-
vak Post, a.s., is to gather and archive the documents
of book or museum value on the development of postal
activities. Other activities of the PM include special con-
sulting services, participation on exhibitions and provi-
sion of other special tasks. The PM offers a permanent
exposition of “Post and postal activities in the history of
human communication”, as well as the departments of
Children Post and Museum Library.

In 2005 the exposition activities of the Museum were fo-
cused on completion of collections in the area of stamp
production. 83 engraving boards were conserved due to
protection of the collections.

13 exhibitions were realised within the exhibition activi-
ties of the PM in 2005, including one travelling exhibi-
tion installed in Ostrava, Trencin, Sklabifa and Vrutky. It
was prepared in cooperation with the Club of friends of
France and Slovakia. The Postal Museum paid the great-
est attention to the following exhibitions: “300 years of
TvrdoSovce post office” prepared in cooperation with
the Postal Museum in Budapest, “750 years of Banska
Bystrica in the history of post and postal activities” and
“Birth of Banska Bystrica issue - 750th anniversary”.

In the area of issue activities, the PM cooperated with
POFIS centre and with the Association of Slovak phi-
latelists. The exhibition of “Bratislava collectors’ days”
achieved a great success. The PM introduced its collect-
ing activities aimed at objects documenting the history of
postal activities within the territory of Slovakia and Slovak
stamp production. In 2005 the Museum cooperated with
the Technical Museum in Brno, International Association

systémovo sa riesil podaj miestnych zasielok a v ramci
vianoéného podaja bola ponuknuta cenova akcia na
pohladnice.

K zvySeniu spokojnosti zakaznikov s poskytovanymi
sluzbami prispeli v znacnej miere aj aktivity zamerané
na komunikaciu a podporu predaja sluzieb Slovenskej
posty, a. s. Propagécia sluzieb sa zamerala na zvysenie
informovanosti Sirokej verejnosti o zakladnych, ale aj
Specifickych sluzbéch, ako napr. hybridna posta, logis-
tické a expresné sluzby, a na informovanie o zmenach
v produktoch.

Podpora predaja sluZieb a propagéacia Slovenskej posty,
a. s., sa realizovala predovsetkym prezentaciou Sloven-
skej posty, a. s., na odbornych TREND konferenciach
a konferenciach spolo¢nosti INSTORE Slovakia, aktiv-
nou Ucastou na veltrhoch Logistika & Transport a IN-
TERMEDIA, Zakaznickymi dnami a tiez prostrednictvom
webovej stranky Slovenskej posty, a. s. Na propagaciu
boli vyuzité aj zakaznicke priestory pdst, pokracovalo sa
vo vybaveni pdst informacnym systémom pre zakazni-
kov.

POSTOVE MUZEUM

Zakladnou Ulohou Postového muzea (PM) Slovenskej
posty, a. s, je zhromazdovat a uchovavat predmety
kniznej a muzealnej hodnoty, dokumentujlce vyvoj pos-
tovnictva. K dalsim ¢innostiam PM patri odborno-pora-
denska ¢innost, Ucast na vystavach a zabezpecovanie
ostatnych odbornych uloh. V priestoroch PM sa nacha-
dza stala expozicia ,Posta a postovnictvo v dejinach lud-
skej komunikacie®, Detska posta a KniZznica muzea.

V roku 2005 sa muzeum v expozi¢nej ¢innosti zameralo
na doplnenie zbierok v oblasti znamkovej tvorby. V ob-
lasti ochrany zbierok bolo zakonzervovanych 83 kusov
ryteckych dosiek.

V roku 2005 PM v ramci vystavnickej ¢innosti realizovalo
13 vystav, z toho jednu putovnu instalovanu v Ostrave,
Trencine, Sklabini, Vratkach. PM ju pripravilo v spolupra-
ci s Klubom priatelov Francuzska a Slovenska. Najvac-
Siu pozornost PM sustredilo na vystavy: 300 rokov posty
v TvrdoSovciach, pripravenej v spolupraci s Postovym
muzeom Budapest, 750 rokov Banskej Bystrice v deji-
nach posty a postovnictva a Zrod emisie 750. vyrodie
Banskej Bystrice.

V ramci emisnej ¢innosti PM spolupracovalo so stre-
diskom POFIS a so Zvazom slovenskych filatelistov.
Uspechom v tejto oblasti bola vystava Bratislavské zbe-
ratelské dni, kde PM priblizilo svoju zberatelsku ¢&in-
nost zameranl na predmety dokumentujuce historiu
postovnictva na Uzemi Slovenska a znamkovu tvorbu
slovenskych postovych znamok. V roku 2005 mulzeum
spolupracovalo s Technickych muzeom v Brne, s Me-
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dzinarodnou asociaciou dopravnych muzei, Medzi-
narodnou Uniou technickych muzei a so Zvazom muzei
Slovenska.

POFIS

Slovenské posta, a. s., je vydavatelom slovenskych po$s-
tovych znamok od roku 2003. V roku 2005 vydala celko-
vo 23 znamok. Pri ich realizacii bol v prvom rade reSpek-
tovany celospoloCensky vyznam znamkovej tvorby.

Nametova skladba slovenskych postovych znamok
a sprievodnych filatelistickych produktov vychadzala zo
schvaleného emisného planu na rok 2005. S prihliad-
nutim na zavazné udalosti roku 2005 bol emisny plan
rozSireny o tri mimoriadne vydania. Pri prilezitosti stret-
nutia prezidentov USA a Ruskej federéacie v Bratislave
vydala Slovenska posta, a. s., znamku Slovakia Sum-
mit. Reakciou na Zivelnu katastrofu v juhovychodnej Azii
a ako prejav podpory jej obetiam bolo vydanie znamky
Solidarita s Aziou. Cast z predaja znamky Slovenska
posta, a. s., venovala prostrednictvom UNICEF-u na po-
moc defom v postihnutej Indonézii. Dalsie mimoriadne
vydanie znamky sa uskutocnilo pri prilezitosti 1. vyrocia
inauguréacie prezidenta SR lvana Gasparovica.

Medzi najuspesnejsie realizacie znamok v roku 2005
patril emisny rad Umenie, v ktorom boli vydané dve
znamky. Jedna bola venovana dielu Rembrandta van
Rijna pri prilezitosti 400. vyrocia jeho narodenia v roku
2006. Druha znamka bola venovana Karolovi Baronovi,
najvyznamnejSiemu predstavitelovi surrealizmu v slo-
venskom vytvarnom umeni. Obe znamky boli ocenené:
znamka Rembrandt van Rijn ziskala Cenu generalneho
riaditela Slovenskej posty, a. s., a autorovi znamky Karol
Baron bola udelena Cena ministra dopravy, pdst a tele-
komunikacii SR.

Slovenské posta, a. s., aj v roku 2005 pokracovala v pre-
zentovani Slovenska. Vydala znamky s nametmi unikat-
nych vysokohorskych Zeleznic vo Vychylovke a Cierno-
hronskej zeleznicky. V emisnom rade Ochrana prirody
vydala Slovenska posta, a. s., dve znamky, na ktorych
sa objavili vzacne plemena koni, Slovensky teplokrvnik
a Lipicansky kon.

Sportovou znamkou sa Slovenska poéta, a. s., snazila
zviditelnit paralympijské hnutie, ktoré personifikovala
vynimocna osobnost paralympijského vitaza a majstra
sveta, cyklistu Radovana Kaufmana.

Dal$im vyznamnym vyro&iam a udalostiam, ktoré sa via-
zali k roku 2005, boli venované znamky z emisného radu
Mesté, Banska Bystrica - 750. vyrocie, Holi¢ a taktiez
znamky Bratislavsky mier, Svetovy rok fyziky - Dionyz
llkovi¢ a Bienale ilustracii Bratislava 2005.

Slovenska posta, a. s., vydala v harCekovej Uprave znam-
ku na pamiatku blahoslavenej Zdenky Schelingovej, kto-
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of Transport Museums, International Union of Technical
Museums and with the Union of Museums in Slovakia.

POFIS

Since 2003, the Slovak Post, a.s., has been the issuer of
the Slovak postal stamps. In 2005, the total number of
23 stamps were issued. Primarily, a society-wide impor-
tance of stamp production was respected during their
realisation.

The composition of motifs of the Slovak post stamps and
accompanying philatelic products is published in accord-
ance with approved emission plan for 2005. Considering
the serious events of 2005, the issue plan was extended
by three additional issues. On the occasion of meeting of
the USA and the Russian Federation presidents in Bra-
tislava, the Slovak Post, a.s., issued the “Slovakia Sum-
mit” stamp. The issue of the “Solidarity with Asia” stamp
was a response to the natural disaster in the South-East
Asia and an expression of the support to its victims. The
Slovak Post, a.s., donated a share from the sale of the
stamp via UNICEF to help children in the disaster area
of Indonesia. Another special stamp was issued on the
occasion of the 1st anniversary of inauguration of the
president of the Slovak Republic, lvan Gasparovic.

The issue series of “Art” belonged among the most suc-
cessful stamp realisations in 2005, with issue of two
stamps. The first one was dedicated to the works of
Rembrandt van Rijn on the occasion of the 400th anni-
versary of his birth in 2006. The second stamp was dedi-
cated to Karol Baron, the most important representative
of surrealism in the Slovak fine art. Both stamps were
awarded: the Rembrandt van Rijn stamp won the Prize
of the Director General of the Slovak Post, a.s., and the
author of the Karol Baron stamp was awarded by the
Prize of the Minister of Transport, Post and Telecommu-
nications SR.

The Slovak Post, a.s., continued in presenting Slovakia
in 2005. It issued stamps with the motif of unique alpine
railroads in Vychylovka and Ciernohronska railway. The
Slovak Post, a.s., issued two stamps within the issue se-
ries of “Nature protection” displaying the rare breeds of
horses - the Lippizaner and the Slovak Warmblood.

By means of an issue of “Sport” stamp, the Slovak Post,
a.s., tried to draw attention to the Paralympics move-
ment, personified by the Paralympics winner and the
World Champion biker - Radovan Kaufman.

Other important anniversaries and events of 2005 called
for stamps from the issue series of “Towns”, “Banska
Bystrica - 750th anniversary”, “Holi¢” and also “Bratisla-
va Peace”, “World Year of Physics - Dionyz llkovi¢” and

“Biennial of lllustration Bratislava 2005 stamps.



ROK 2005 NA USEKU OBCHODU A MARKETINGU

BUSINESS AND MARKETING DIVISION IN 2005

The Slovak Post, a.s., issued a stamp in a sheet form to
commemorate the blessed Zdenka Schelingova, to point
out the message of innocent victims of persecutions in
50s of the 20" century.

Young fine artists and students of artistic universities
got the chance to create a stamp for the popular issue
series of “EUROPE” with the 2005 motif of gastronomy.
The winning design in the fine art competition displayed
symbols of Slavic hospitality - bread and salt. The “Chil-
dren stamp” was a result of another competition organ-
ised by the Slovak Post, a.s., in cooperation with “Fifik”
children magazine. Great number of works with the topic
of “postal stamp” evaluated by the Realisation Commit-
tee of Stamp Production came from institutes for handi-
capped children.

The Prize of the Minister of Transport, Post and Telecom-
munication SR for the best fine art design of 2005 was
granted to the stamp issued on the occasion of the Day
of Postal Stamp. The Postal Museum exhibits became
the motif for the stamp with a coupon.

Stamps with motifs of Easter lamb and Three Kings were
issued on the occasion of Easter and Christmas.

In 2005 in Strazky Castle, FrantiSek Horniak, engraver
and an employee of the Slovak Post, a.s., was awarded
by the Grand Prix de I'Exposition WIPA 2003, one of the
most prestigious awards in philately, as an author of the
most beautiful stamp in the world for 2003. The awarded
stamp from the successful issue series of “Art” displays
the Ladislav Mednansky’s painting “The brook behind
the barn”.

In 2005 the PPROFIS took part in several domestic and
foreign philatelic exhibitions. The most important shall
include Brno 2005 in the Czech Republic, Nordia 2005
in Sweden, Riccione 2005 in ltaly, Sindenfingen 2005
in Germany, The Open Door Day of the Austrian Phila-
telic Society (VOPh) in Vienna and Bratislava collectors’
days.

rou poukazala na odkaz nevinnych obeti perzekucii v 50.
rokoch minulého storocia.

Mladi vytvarni umelci a Studenti vysokych skdl umelecké-
ho zamerania dostali prileZitost pri tvorbe znamky oblU-
beného emisného radu EUROPA, ktorého témou na rok
2005 bola Gastronomia. Navrh, ktory zvitazil vo vytvarnej
sutazi, znazornoval symboly slovanskej pohostinnosti
- chlieb a sol. Vysledkom dalSej sutaze, ktort Sloven-
ska posta, a. s., pripravila v spolupraci s asopisom Fifik,
bola Detska znamka. Velky pocet prac, ktoré hodnotila
Realizacna komisia znamkovej tvorby, s témou ,postovéa
znamka“ pochadzal z domovov socialnych sluzieb pre
postihnuté deti.

Cenu Ministra dopravy, pdst a telekomunikacii SR za naj-
krajsi vytvarny navrh roku 2005 ziskala znamka vydana
pri prilezitosti Dna postovej znamky. Nametom znamky
s kuponom sa stali exponaty Postového muzea.

Pri prilezitosti velkono¢nych a viano¢nych sviatkov boli
vydané znamky s nametom velkono¢ného baranka a po-
stavickami Troch kralov.

Jedno z najprestiznejSich oceneni v oblasti filatelie,
Grand Prix de | Exposition WIPA 2003, prevzal v roku
2005 v Kastieli v Strazkach autor najkrajsej znamky na
svete za rok 2003, zamestnanec Slovenskej posty, a. s.,
rytec FrantiSek Horniak. Ocenena znamka z Uspesnej
emisie Umenie stvarnuje obraz Ladislava Mednanského
,Potok za humnami, na brehu*.

V roku 2005 sa POFIS zuc¢astnil na viacerych domacich
a zahrani¢nych filatelistickych vystavach. Medzi najvyz-
namnejsie patrili Brno 2005 v Ceskej republike, Nordia
2005 vo Svédsku, Riccione 2005 v Taliansku, Sinden-
fingen 2005 v Nemecku, Den otvorenych dveri Zvazu
rakUskych filatelistov VOPh vo Viedni a Bratislavské zbe-
ratel'ske dni.
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