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Statny podnik Slovenska posta (SP)
vznikol 1. 1. 1993 rozdelenim Spravy post
a telekomunikacii na tri statne podniky:
Slovensku postu, Slovenske telekomunikacie
a Postovu novinovd sluzbu. Statny podnik
podnikal do konca roku 2001 na zaklade
pomerne zastaranéeho zakona ¢. 222/1946 Zb.
o poste a nadvazujuceho vladneho nariade-
nia ¢. 240/1949 Zb., ktorym sa postovy
zakon vykonaval.

Od 1. 1. 2002 sa SP, ale aj ostatne
subjekty podnikajuce v ftomto odvetvi, riadia
novym zakonom o -postovych sluzbach
¢c. 507/2001 Z. z. Zakon upravil postavenie
operatorov na trhu postovych sluzieb
a umoznil im cinnost za rovnakych
podmienok. Ud&elom zakona bolo “nahradit
zastarany zakon 'a zosuladit slovenské
legislativhe prostredie s poziadavkami
Europskej unie a' Svetovej postovej unie.

Zakon definuje doélezity pojem univerzal-
nej postovej sluzby. Tu tvori subor postovych
sluzieb, trvalo poskytovanych za prijatelné
ceny, za rovnakych podmienok a v urcenej
kvalite; ktoré su dostupné vsetkym pouziva-
telom v pristupovych miestach. Postovu
sluzbu zakon definuje ako podavanie a zber
postovych zasielok v distribu¢nom stredisku,
ich prepravu, dodavanie adresatom a postovy

platobny styk.
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Druhou délezitou pravnou normou, ktorou
sa riadi SP, je zakon ¢. 111/1990 Zb.
o stathom podniku. Ten ustanovuje,
ze zakladatelom statneho podniku je vzdy
ustredny organ statnej spravy, v pripade SP
je to Ministerstvo dopravy, poést a telekomu-
nikacii SR.

Hlavhou cinnostou SP je postova
prevadzka (premiestrnovacia sluzba),
ktora zahrhna podanie, prepravu a dodanie
listovych, balikovych a penaznych zasielok
v celoslovenskej sieti s po¢ctom 1 626 post
(stav k 31. 12. 2002).

Na trhu sluzieb, ktoré spadaju pod
postovu vyhradu, ma SP na zaklade platného
zakona monopolné postavenie. Jedna
sa hlavhe o adresnu listovu postu a baliky
do hmotnosti 15 kg. Cena za tieto sluzby
vSak podlieha priamej: cenovej regulacii
Statu. V oblasti balikovej posty do 15 kg
ma SP dominantné postavenie na trhu,
ked’ kontroluje cca. 85 % relevantného trhu.
Aj napriek postovej vyhrade v tejto oblasti
existuje aj konkurencia. O zhruba 10 %
sa deli niekol'ko specializovanych kuriernych
sluzieb a zvysnych 5 % pripada na konkurenciu
zo strany zeleznic SR a podnikov Slovenskej

autobusovej dopravy. '
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The State Enterprise ,,The Slovak Post”
was created on 1st January 1993 through
splitting the Administration of Posts and
Telecommunications into three State
Enterprises: The Slovak Post, the Slovak
Telecommunications and the Postal
Newspaper Service. The state enterprise
carried business up to the" end of 12001,
on the basis of relatively obsolete law
No. 222/1946 Code on the Posts
and back-to-back on governmental decree
No. 240/1949 Code by which the; .Postal
Law was executed.

However, from 1st January 2002,
the Slovak Post, but also the other subjects
undertaking businesses iR this branch,
have been governed by the new Law
on_ Postal Services.:No. 507/2001 C.
The Law has _adjusted the position
of operators .in the postal service market
and enabled them the activity under
the~"same terms and conditions. The
objective of this law was to supplement the
obsolete law and to consolidate the Slovak
legislative milieu with the reuqgirements
of the European Union and the UPU.

The Law defines the important term ,,Uni-
versal Postal Service”. This is created by a
set of postal services which are
continuously proviede for affordable prices,
on the same terms and conditions and
in the stipulated quality, that are available
to all users at the available points. The
postal service is defined by this law
as posting and collection of postal items
in a distribution centre, their transportation,
delivery to the addressees, and the postal

payment relation.
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The second legal norm by which the
Slovak Post is governed is the Law
No. 111/1990 Code on the state enterprise.
This stipulates that the founder of the state
enterprise is always the central body of the
State Administration, In the case of the
Slovak Post this is the Ministry of Transport,
Posts and Telecommunications of the
Slovak Repubilic. #

The main activity of the Slovak Post
is the postal operation (postal distribution)
which involves the posting,” transportation
and delivery of the letter-post items, postal
parcels and money items in the whole
Slovakian network in the umber of 1,626
post offices (status,to 31th December
2002).

In the service market which fall under the
postal monopoly, {the Slovak Post has,
on the basis of the-valid Law, the monopoly
position. t cencerns mainly the addressed
letter-mail and parcels up to “1t5-Kkgs.
However, the price for such services
is subject of al direct price regulation
of the State. In the area of the parcel
post up to 15 kgs, the Slovak Post has
a dominant position in the market while
controlling approx. 85 % of the relevant
market. Alsoi in spite of its postal monopoly
in this area, there is also a competition.
Several specialized courier services share
in some 10 % and the rest 5 % devolve
on a competition ‘from the part of the
Railway of the Slovak Republic and

enterprises of the Slovak Bus Transport.
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Vzhladom na stale rastuce objemy
prepravenych zasielok a ocakavané zrealne-
nie regulovanych cien sa predpoklada rast
VYNOsoV z premiestnovacej cinnosti.

Druhou taziskovou c¢innostou SP je
obstaravatelska cinnost, pri ktorej sa vyuziva
verejna postova siet na zaklade zmluv
na iné ako postovée sluzby. Ide hlavne
o inkaso platieb SIPO, sluzby pre Postovu
banku, vyplatu déchodkov, vyplatu davok
okresnych uradov, sluzby pre banky, prepravu
a. dorucovanie tlace, inkaso koncesionar-
skych poplatkov, sluzby pre TIPOS, obstara-
vatelsku c¢innost pre Slovenskeé telekomuni-
kacie a rozvodné energetické podniky.
Medzi dalsie patria predaj kolkov, tlace
a zrebov.

Napredovanie SP sa uskutoc¢nuje postup-
nym plnenim cielov, ktoré su vytycenée
v ramci vladou schvaleneho dokumentu ,,Plan

rozvoja Slovenskej posty do roku 2004”.
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Rozvojovy program a jednotlivé projekty,
ktore su obsahom tohto materialu, maju
ambiciu wytvorit zo SP podnik pripraveny
nadalej zabezpecovat v prvom rade cinnosti
v ramci univerzalnej sluzby. Zaroven vsak
vytvara podmienky pre SP na uspesné
podnikanie aj v dalsich oblastiach poskytovania
sluzieb.

Siroka pobodkova siet a druhy najvassi
zamestnavatel na Slovensku jasne hovoria
o zakaznicky orientovanom a perspektivhom

podniku.
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The second Slovak Post's key activity
are the third party services by which
the public - postal network is used, on the
basis of contracts for other than postal
services.| This concerns mainly the
collection|of Joint Public Utility Collection
Payments| (SIPO),

PostBank,| pension outpayments, payouts

services for @ the

ofl district office benefits, services for
banks, transportation and delivery of press,
collection| of concession fees, services
for TIPOS (stake service), third.party
service for the Slovak Telecommunications
and power supply enterprises. Among
others belong the sale of stamps, press
and lottery tickets.

The progression of the Sdlovak Post
is effectuated through the successive
fulfilment of the _.Objectives that are set
out by the doegtument ,,Plan of Development
of the Slevak Post up to 2004, approved
by-the Government of the SR.
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The development programme and the
individual projects which are the contents
of the present material have the ambition
to create from the Slovak Post an enterprise
prepared to ensure further on first of all
the activities in the framework of universal
service. At the same time it creates the
conditions for the Slovak Post for
a successful business making also in"another
areas of the service provision.

The wide branch network and the
second biggest employer in Slovakia
clearly speak about a customer oriented

and perspective enterprise.





